
IJEBAR 2
by Ina Jk

Submission date: 19-May-2022 12:38PM (UTC+0700)
Submission ID: 1839622712
File name: PARAPHRASE_Journal_for_IJEBAR__second_publication.docx (929.49K)
Word count: 10578
Character count: 60756



1

1

1

1

1

1

2

37



1

1

1

28

29

40



1

1

1

1

1

1

2

39

41



1

1

1

1

1

1

1

1

1

16

25



1

1

1

1

1

1

1

31

33

38



1

1

8

15

34

35



1

1

1



1

1

1

1

1

1

1

1



1

1

1

1

1

1

5

6



1

1

1

1

1

1

11

17



1

1

1

1

1

1

1

1

3

43



3

10

12

42



1

1

1

1

1

1

1

5

8

27



1

1

1

1

19



1

1

1



1

1

1

1

1

1

1

1



1

1

1

1

1

1

1

1

7

24

26



1

1

1

1

1

1

1

4

20



1

1

1

1

1

1

1

1

1

23

32



1

1

1

1

1

1

1

1

1

1

1



1

1

1

1

1

1

1 1

1

1



1

1

1

1

1

1

1

1

1

1

18

36



1

1

30













2

2

9

21



7

13

14

22



27%
SIMILARITY INDEX

26%
INTERNET SOURCES

7%
PUBLICATIONS

2%
STUDENT PAPERS

1 22%

2 <1%

3 <1%

4 <1%

5 <1%

6 <1%

7 <1%

IJEBAR 2
ORIGINALITY REPORT

PRIMARY SOURCES

jurnal.stie-aas.ac.id
Internet Source

www.scribd.com
Internet Source

www.emerald.com
Internet Source

sersc.org
Internet Source

Gurmeet Singh, Neale Slack, Shavneet
Sharma, Karishma Mudaliar, Suman Narayan,
Rajini Kaur, Keshmi Upashna Sharma.
"Antecedents involved in developing fast-food
restaurant customer loyalty", The TQM
Journal, 2021
Publication

www.abacademies.org
Internet Source

www.researchgate.net
Internet Source



8 <1%

9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

www.tandfonline.com
Internet Source

Submitted to Taylor’s Education Group
Student Paper

Submitted to Fakultas Ekonomi Universitas
Indonesia
Student Paper

Submitted to University of Northampton
Student Paper

www.omicsonline.org
Internet Source

Eugine Tafadzwa Maziriri, Tarisai Fritz Rukuni,
Tinashe Chuchu. "Factors influencing food
consumption satisfaction and purchase
decisions of restaurant consumers", Cogent
Business & Management, 2021
Publication

Hsin Hsin Chang, Yao-Hua Wang, Wen-Ying
Yang. "The impact of e-service quality,
customer satisfaction and loyalty on e-
marketing: Moderating effect of perceived
value", Total Quality Management & Business
Excellence, 2009
Publication

Ilhami Tuncer, Cagatay Unusan, Cihan
Cobanoglu. "Service Quality, Perceived Value



16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

and Customer Satisfaction on Behavioral
Intention in Restaurants: An Integrated
Structural Model", Journal of Quality
Assurance in Hospitality & Tourism, 2020
Publication

Archive.org
Internet Source

Se-Hak Chun, Ariunzaya Nyam-Ochir. "The
Effects of Fast Food Restaurant Attributes on
Customer Satisfaction, Revisit Intention, and
Recommendation Using DINESERV Scale",
Sustainability, 2020
Publication

Wantao Yu, Ramakrishnan Ramanathan.
"Retail service quality, corporate image and
behavioural intentions: the mediating effects
of customer satisfaction", The International
Review of Retail, Distribution and Consumer
Research, 2012
Publication

coek.info
Internet Source

ejournal.undip.ac.id
Internet Source

repository.nida.ac.th
Internet Source

ruijass.com



22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

Internet Source

turkjphysiotherrehabil.org
Internet Source

www.keiho-u.ac.jp
Internet Source

www.mnmk.ro
Internet Source

www.researchpublish.com
Internet Source

Ammar Abdulameer Ali Zwain. "Technological
innovativeness and information quality as
neoteric predictors of users’ acceptance of
learning management system", Interactive
Technology and Smart Education, 2019
Publication

Edoardo Rosso, Jinwen Chen, Stephanie
Champion, Susan Gordon. "Outcomes of a
trial of an age‐friendly dining initiative:
Dining Co", Health Promotion Journal of
Australia, 2022
Publication

Kai-Fu Yang, Hao-Wei Yang, Yi-Ying Chen,
Chia-Chen Fan. "Research on the Service
Quality, Customer Satisfaction, Customer
Loyalty in the Cosmetics Industry",



30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

Proceedings of the 2019 3rd International
Conference on E-Society, E-Education and E-
Technology, 2019
Publication

eprints.soton.ac.uk
Internet Source

etd.uum.edu.my
Internet Source

ijqr.net
Internet Source

repository.up.ac.za
Internet Source

ujcontent.uj.ac.za
Internet Source

uwspace.uwaterloo.ca
Internet Source

www.hindawi.com
Internet Source

www.iiste.org
Internet Source

Luo, Xia, and Ming Lu. "Factors of Inter-City
Railway Customer Satisfaction Analysis Based
on Structural Equation Model", ICTE 2013,
2013.
Publication



39 <1%

40 <1%

41 <1%

42 <1%

Neale J. Slack, Gurmeet Singh, Jazbeen Ali,
Reshma Lata, Karishma Mudaliar, Yogita
Swamy. "Influence of fast-food restaurant
service quality and its dimensions on
customer perceived value, satisfaction and
behavioural intentions", British Food Journal,
2020
Publication

Abdullah Uslu, Ramazan Eren. "Critical Review
of Service Quality Scales with a Focus on
Customer Satisfaction and Loyalty in
Restaurants", DETUROPE - The Central
European Journal of Tourism and Regional
Development, 2020
Publication

Nidal Yousef Dwaikat, Saja Aziz Khalili, Samah
Mohammad Hassis, Hala Sulaiman Mahmoud.
"Customer Satisfaction Impact on Behavioral
Intentions: The Case of Pizza Restaurants in
Nablus City", Journal of Quality Assurance in
Hospitality & Tourism, 2019
Publication

Tantri Yanuar Rahmat Syah, Dora Olivia.
"Enhancing Patronage Intention on Online
Fashion Industry in Indonesia: The Role of
Value Co-Creation, Brand Image, and E-
Service Quality", Cogent Business &
Management, 2022



43 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

Publication

uir.unisa.ac.za
Internet Source


