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Abstract : The purpose of this study was to determine the effect of brand image, product design and
lifestyle on purchasing decisions for Converse shoes in Surakarta. This type of research
uses quantitative descriptive research. The variables in this study were a brand image,
product design and lifestyle. The population of this study was all people of Surakarta
City, especially those who wear Converse shoes. The research sample consisted of 100
people, using purposive sampling technique, and data collection using a questionnaire.
The data analysis technique used in this research is the coefficient of determination
analysis technique, the classical assumption test and multiple linear regression. The test
results of multiple linear regression analysis show that brand image has no significant
effect on purchasing decisions, product design has a significant effect on purchasing
decisions, and lifestyle has a significant effect on purchasing decisions.
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1. Introduction

The development of an increasingly advanced shoe era is not only a clothing tool but also a
factor in the field of fashion in society. The development of increasingly sophisticated and advanced
technology requires businesses to follow and master the development of existing technology, in
marketing, consumers are people who need a purchase decision is in the consumer. This makes shoe
manufacturers see the needs of consumers so that there are opportunities to create a product.
Understanding consumer behavior is also important for merchants because every consumer has a
certain reason to choose a product, if the consumer has no experience in using the product then they
will trust a popular or well-known brand. It is for this reason that companies are encouraged to
strengthen their brand position to build a positive brand image, and stay firmly in the minds of
consumers because through the brand image, consumers can identify products, evaluate quality,
reduce purchase risk and gain experience. and satisfaction of these product differences.
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Sneakers are one of the growing industries. Purchasing decisions are important to note because
it is certainly a consideration of how the company will carry out its marketing strategy in the future.
Efforts to support the company's success in influencing consumer purchasing decisions by building
communication channels with consumers, building brands for consumers through marketing
strategies, and innovation of new differences in products.

One product that always follows consumer tastes is shoes. Some shoes never change models,
but still in demand by consumers. Shoes are sports shoes made of thick rubber soles and simple
straps. Converse is a brand that specializes in the manufacture of such sports shoes. Based on the
Best Sneaker Brands survey (2017), respondents chose to determine the ten best footwear brands in
the world. The result is that Converse occupies the third tier that Converse has a good brand image
in the eyes of consumers and can maintain a leading position even if it does not occupy the first
place. Where Converse portrays itself as a quality shoe and suitable for all circles, the design used
by Converse also has a distinctive logo of the star in each shoe, the logo indicates that the star logo
is definitely that the brand is the Converse brand.

Product design is the process of creating products that combine functional and aesthetic
elements to be useful and add value to society. Nowadays, the value of a product is not only a
priority of benefits but also shows the aesthetic value of the product design. Besides, consumers who
still attach importance to lifestyle will consider buying the brand of the product. Interact with the
environment.

Some previous research behind this research include Fahrul Ulum(2000) conducted a study
with the title Influence of Brand Image Product Quality And Product Design on Converse Shoe
Purchasing Decisions (Case Study On Feb Unisma Students) stated that brand image, product
quality, and product design have a positive and significant effect on purchasing decisions, Syafrida
Hafni (2016) with the title of lifestyle influence, halal label and price on the decision to purchase
cosmetics wardah on students of the management study program of the faculty of economics medan
area stated Lifestyle has a positive and significant effect on the decision to purchase Wardah
Cosmetics to students of the Management Study Program of the Faculty of Economics, University
of Medan Area.

2. Literature Review
Purchasing Decisions

Purchasing decisions are the activities of individuals directly involved in the decision
making to make purchases of products offered by the seller. Decision making is an individual
activity directly involved in obtaining and using the goods offered by Kotler (2011: 184).
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Brand image

Brand image is how consumers present the brand in real time which is an opinion formed by
consumers as an achievement of all that the Company's Brand image does to be one of the things
that consumers care about in making purchases Ismail (2012:62).

Product Design

Product design is the process of designing the shape and benefits of the product so that it can
have a distinctive feature. the design simply describes the outer shape of the product. An interesting
product form is a description of Azany's quality design (2014:45).

Lifestyle

Suggesting the sense of lifestyle is the lifestyle of a person who is expressed in his activities,
interests and opinions. Lifestyle encourages individual needs and attitudes and influences the
activity and use of products. Kotler and keller (2012).

3. Research Method

This research uses a quantitative method using an associative descriptive design.
Quantitative research is experimental research and survey data on this research in the form of figures
and analysis using statistics. In this study, the sampling technique used was Purposive Sampling
which is 100 respondents who use Converse shoes in Surakarta.

4. Results And Discussions
Data Analysis
1) Multiple Linier Regresion
Table 1 Multiple Linier Regresion

MODEL Unstandardized Coefficients
B Std. Error
Constant -1,675 2,020
Brand Image 0,161 0,095
Product Design 0,481 0,094
Lifestyle 0,421 0,087

Source : primary data processed

Based on multiple linear regression tests obtained mathematical models as follows:
Y =-1,675 +0,161X;+ 0,481X; + 0,087X3+ € cevvvrernrnrnnns 4))
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Descriptions :

X1 : Brand Image
X, : Product Design
X3 . Lifestyle

2) R-Square Test
Table 2. R-Square Test
Model R R-Square Adjusted R-Square
0,761 0,579 0,566
Source : primary data processed

Based on the results of the analysis above obtained R square value of 0.579 or 57.9%. This
means that the variable ratio of brand image, product design, and lifestyle is 57.9%, while the
remaining 42.1% is influenced by other variables as price, product quality, and others.

3) F-Test
Table 3. F- Test
Model F-Table Sig Descriptions
Regression 44,086 0,000 Ho Rejected
residual

Source : primary data processed

Based on the results of F-test analysis using SPSS program obtained F-Score results of 48,086
> F-table 2.70 and significant 0.000 < 0.05 then Ho was rejected and Ha received means there is a
brand image influence, product design and lifestyle simultaneously to the decision to purchase
Converse shoes in Surakarta.

4) T-Test
Table 4. T-Test
Model Tscore Ttable Sig Descriptions
Brand Image 1,694 1,988 0,093 Ho accepted
Product Design 5,138 1,988 0,000 Ho Rejected
Lifestyle 4,829 1,988 0,000 Ho Rejected

International Journal of Economics, Business and Accounting Research (IJEBAR) Page 56


https://www.onlinejournal.in/
https://www.onlinejournal.in/
https://www.onlinejournal.in/ijir/
https://www.onlinejournal.in/v3i92017/
https://www.onlinejournal.in/v3i92017/
http://jurnal.stie-aas.ac.id/index.php/IJEBAR

International Journal of Economics, Business and Accounting Research (IJEBAR)
Peer Reviewed — International Journal

Vol-5, Issue-1, 2021 (IJEBAR)

E-ISSN: 2614-1280 P-ISSN 2622-4771
http://jurnal.stie-aas.ac.id/index.php/IJEBAR

Based on the results of the above t-test can be concluded that:

a. Variable Brand image (X1) Based on the calculation above obtained the results of > t-score 1,694
and significant value of 0.093 > 0.05, then Ho accepted so that the brand image variable partially
does not have a positive and significant effect on the purchase decision on Converse shoes in
Surakarta.

b. Product Design Variables (X2) Based on the calculation above obtained < t-score 5,138 and a
significant value of 0.000 < 0.05, then Ho rejected so that product design variables partially have
a positive and significant effect on the purchasing decision on Converse shoes in Surakarta.

c. Lifestyle Variables (X3) Based on the calculation above obtained the results of < t-score 4,829
and a significant value of 0.000 < 0.05, then Ho rejected so that lifestyle variables partially have a
positive and significant effect on the purchase decision on Converse shoes in Surakarta.

Discussions
1) Variable Brand image (X1) has no effect on purchasing decisions on Converse shoes in
Surakarta

This can be seen from t-score results of 1,694 smaller than the t-table with a significant value
of 0.093 greater than 0.05, then Ho accepted it can be concluded that the brand image variable
partially does not have a positive and significant effect on the decision to purchase converse shoes in
Surakarta, and has a positive coefficient value of 0.161 meaning that the brand image is less
supportive then the decision to purchase Converse shoes in Surakarta decreased.

Brand image or brand image that is the image or impression caused by a brand in the mind of
the customer, not all customers have the same picture or impression of a product sometimes they
only know the brand but do not understand the impression given by the brand, with the brand image
is lacking and unable to give a good impression of the possibility of consumers are a little hesitant to
make a purchase. Based on the description above, it can be concluded that brand image research has
not proven to be a factor that influences the purchasing decision on Converse shoes in Surakarta.

2) Product Design Variables (X2) affect the purchasing decision on Converse shoes in
Surakarta

This can be seen from thitung of 5,138 with a significant level of 0.000 and has a positive
value of regression coefficient of 0.481 meaning that if the product design increases, then the
decision to purchase converse shoes in Surakarta has increases. Product design is the form and
benefit of the product so that it can have a distinctive feature.

This is proven by most consumers who prefer product design ranging from shape, color to
model because if the product design provided usually attracts consumers, it will make purchasing
decisions and recommend to others. Based on the description above, it can be concluded that
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product design research proved to be a factor that influenced the purchasing decision on Converse
shoes in Surakarta.

3) Lifestyle Variables (X3) affect purchasing decisions on Converse shoes in Surakarta

This is evidenced from t-score of 4,829 greater than t-table and has a signification rate of
0.000 less than the limit of 0.05 by having a positive value of regression coefficient of 0.421 which
means that a lifestyle owned by high consumers will increase the purchasing decision on Converse
shoes in Surakarta.

Consumer behavior to adjust to social conditions in meeting the need to integrate with their
environment, with a high lifestyle is able to show the wearer's self-image or pride in using the
product will make a purchase decision on Converse shoes in Surakarta. Based on the description
above, it can be concluded that this lifestyle research proved to be a factor that influenced the
purchasing decision on Converse shoes in Surakarta.

5. Conclusion

1) In this study shows there is a simultaneous and significant influence between variable brand
image, product design and lifestyle on purchasing decisions on Converse shoes in Surakarta.

2) Brand image (X1) partially has no positive and significant effect on the purchasing decision on
Converse shoes in Surakarta.

3) Product design (X2) partially affects the positive and significant purchasing decision on
Converse shoes in Surakarta.

4) Lifestyle (X3) has a positive and significant effect on the purchasing decision on Converse shoes
in Surakarta.
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